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A Banquet, Convention & Retreat Centre and RV Park

Unique & Antique Clawfoot Tubs & Accessories

Authentic Clothing, Souvenir & Gifts, Convenience Store

A Resurfacing & Renovation Company

Surrey
Foundation

Fresh Gourmet Meals Ready To Take Home and Cook. A Non-Profit Foundation for the City of Surrey
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Family and Corporate Legal Centre A Business Focused On The Real Estate Market

Quality Automotive Parts and Accessories Centre 

The Campaign for Trinity Western University 

Automotive Machine Shop Specializing in Cylinder Heads

We are the cylinder head specialists

     VISION OF
EXCELLENCE
V I S U S  P R A E S T A N T I A E

R e l i ev i n g  yo u r  p a p e r w o r k  n i g h t m a r e

A Mobile Bookkeeping and Accounting Service
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Online Mom TribeAldergrove Minor Hockey Peewee Team Logo

Golf & Country Club

Ledgeview Golf & Country Club on Sumas MountainHandcrafted Baby Toys, Blankets & Accessories 

Private Real Estate Development, Vancouver IslandGraphite and Richly-Grained Hardwood Fly Fishing Rods
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A
White

C
Black

COMPANY APPAREL

Below are options for the logo/branding graphics for apparel. These are preliminary 
drafts to give an idea of colour usage and how the logo and graphics will appear on 
different colours of clothing. Note: White, black and dark grey backgrounds (A, B & C) 
give a strong, crisp look and a good representation of the branding. Examples on page 
2 (E, F, G) show a more of a challenge for visability of the logo.
 
Items other than the Tshirts, such as hoodies, jackets, and ballcaps will be printed on 
black, therefore “C Black” will give you a good indication of how the logo stands out 
against this background. 

B 
Dark 
Sport
Grey

LOGO & identity GUideLineS

To the right are various colour versions of the 
logo. The top right version is the preferred way 
to display the logo. Black and PMS 361 green 
on a white background. 
 
identity COLOUR USAGe 
The corporate logo colours are:

Black and PMS 361
(Pantone Matching System 361) To ensure 
the Belconn branding is professional and high 
quality, use these two colours (inks) for all 
two-colour (black and white, photos, + green) 
print materials such as stationery, brochures, 
etc., using a printing press.

RGB Colour
R 52, G 178, B 51
(RGB are the 3 dots that are mixed to portray 
colour on monitors, televisions, computers, 
web/internet, etc)

CMyK Colour
C 75, M 0, y 100, K 0 
CMYK is used for full colour print materials ie; 
brochures, magazines, reports, posters, etc. 
with photographs, illustrations and is either 
with a laser printer or full digital press.(CMYK 
stands for the colours Cyan, Magenta, Yellow 
and Black. These are the 4 colours mixed on 
press to make up all full colour.) 

Vinyl Colours
Avery 900 Supercast Opaque.
SC 900 - 760 - 0 (Vinyl Apple Green)
SC 96600
Vinyl is used for large signage, exterior signs, 
vehicle graphics, etc. These are the vinyls that 
were used for the Belconn Trucks and trailers.

Preferred Version of Logo on Black

B  Lconn
ConstruCtion LtD.

NON-Acceptable Version of Logo on Black

Preferred Version of Logo is on White

Preferred Version of Logo on Grey (Grey must be a light shade)

Acceptable Version of Logo on Medium to Dark Grey. The white 
box should not have rounded corners and should not bee too 
large or too small. Approx. as shown above.

Acceptable Version of Logo on Black. The white box should 
not have rounded corners and should not bee too large or too 
small. Approx. as shown above.

corpor at e Br aNDING ,  Lo Go & IDeN t It y DeSIGN 

Below are some of the pieces of a branding and identity package:

BeLcoNN coNStrUctIoN, LaNGLey, Bc  While the old logo had served the company well for many years, 

owner Grant Belansky thought it was time for a more contemporary and professional look. The company had 

grown and they are doing larger contractual work for regional and national companies, with specialized and 

precise construction on location and often in remote areas of Canada. 

The Branding Package includes a Logo & Identity Guidelines Manual, 

Stationery,  Apparel Design (including Tshirts, Ballcaps, Hoodies and more), 

Fleet Vehicle Signage (for trucks, trailers, etc), and more to come ie; 

website, invoices, forms, etc. 
LOGO BEFORE
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per sonal Br anDInG ,  lo Go & IDen tIt y DesIGn 

Below are some personal branding and identity examples:

the mom trIBe, onlIne BranDInG  This was an online start up 

organization with no previous design or branding work. The client has 

a strong background in marketing offline and online so research and 

development was discussed directly. Original rough ideas through to the 

creative development branding was started and a logo was designed. 

The target market is global; mom's with children from toddler age 

through to school age. Original hand-drawn figures with a tribal theme 

were developed representing a quick snapshot of the moms that would be 

attracted. A banner was designed that is used for the website, facebook, twitter and other social media covers.
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aLExandRia BaRkER   This client had been struggling with old and dated 

branding that was not converting.  Research and development began and a 

new branding plan put into place. A logo was designed using the initials A 

& B to form the shape of a butterfly. The merkaba crystal is a symbol of the 

energy and healing work this gifted client does and so the butterfly shape 

was put inside the crystal shape to form a powerful, effective logo. Dynamic branding was put into place: website 

header and social media covers, (see below) product packaging, business cards and more. 

BRandinG BEFORE ( wEBsitE hEadER )



Er sk inE L anE,  VancouV Er isL and  Real Estate Marketing. Logo, Branding, Sales Brochure, 

Advertising, Sales Site Staging, Promotional and Permanent Signage, Flags, etc.

BL ack BErry crEEk Es tat Es,  aBBotsford  Real Estate Marketing. Logo, Branding, Sales Brochure, 

Advertising, Signage, Wine Label and Promotional Materials, etc. Original illustration by Deanna Evertt.

GrEEnway LEGaL cEn tr E  Large Poster Signage.

GrEEnway LEGaL cEn tr E  Large Poster Signage.

We had several real estate developments selling in the BC area and we hired  

Deanna Evertt to create our marketing collateral materials as well as direct the 

interior design of the showroom and displays for our Vancouver Island project 

which was named Erskine Lane. It outsold all of our developments and we were 

very happy with the outcome. ~ Bill kerkhoff        

                                                                kerkhoff developments
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he ar tat ude  Front and Back Cover Design and Interior Graphics. Original illustration by Deanna Evertt.

BPW CONGreSS ON S tat uS OF WOMeN haNdBO OK  An 80 page Handbook Book for a 2-Week 

Congress event held in New York City. Front and Back Cover Design and Interior Design & Layout.

MerrY Chr IS tMa S G IF t GuIde COV er  Large Format Gift Guide/Magazine Cover. Original illustration 

and hand lettering of headline by Deanna Evertt.

SPOrtS PrOGraMMe COVer  Printed Program. Front and Back Cover and Interior Design & Layout. 

Original tournament logo. Original digital illustration collage.
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Deanna did such a beautiful job 

on the design of my telesummit 

marketing materials.  

My old design (above) was not 

converting.  I LOVE what she 

created and she didn't stop until 

it was absolutely perfect. 

 ~ alexandria Barker

      Coach, Public speaker

WISHFUL T HANK ING T ELESUMMIT BR ANDING SER IES  Workbook (8.5 x 11), Book (6 x 9), CD Cover. 

Original illustration used for branding theme.

T HE AR T OF SELF COACHING BR ANDING SER IES  Sales Page Header, Sales Page Button Icon, Book 

Cover (6x 9), DVD Cover and CD Cover.
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K AREN WHIT EL AW-SMIT H:  T HE BU T T ERFLY E XPER IENCE   2 of a 5 Set of Headers for Website, 

Intuitive Butterfly Experience icon, Mindset Academy icon, CD Covers, Branding of Site, etc. Original digital 

illustration/collage for website headers.

RUNNING WIT H ZR INK A   Personal Branding including Website, Banner and Print Collateral Materials 

for a Health & Wellness Coach and Marathon Trainer.

HE ALT H & WELLNESS CLIEN T   Personal Branding including Website, Banner and Print Collateral 

Materials For An Online Lifestyle Health & Wellness Consultant

3

Karen Whitelaw-Smith

More  Answers
More  Abundance

More  Miracles
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LIFE C YCLES ON T HE FARM AD C AMPAIGN

An advertising campaign for Chilliwack Agricultural Co-op  

which included full colour magazine ads – from concepts  

and copywriting through to final artwork.  

Original 30" x 36" acrylic painting by Deanna Evertt.
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“...Thank you for your creativity  
very, very, very much! Incredibly good.”
WOW DEANNA...YOU REALLY MADE MY DAY BEGINNING AT 7:00 AM THIS MORNING! 

...THANK YOU FOR YOUR CREATIVITY VERY, VERY, VERY MUCH! INCREDIBLY GOOD. NOW I 

CAN’T DO WITHOUT YOUR SERVICES...LOL. SERIOUSLY, YOU ARE VERY TALENTED! 

~ Dan Norris, Small Business Consultant 
    The Road To Financial Independence                                                                     Florida, USA

“...testament to the enduring quality of good design.”
20 years ago when I was starting my business I decided to dig deep and invest in 

professional assistance with the branding of my business. I retained Deanna Evertt, 

on the strength of a recommendation from a real estate company which Deanna 

had branded with spectacular results.

Deanna provided me with a complete corporate identity package, which I continue  

to use and which continues to draw comments to this day, testament to the enduring 

quality of good design.

Most recently a firm merger required us to re-address our branding, and once again, we turned to 

Deanna, and once again she came through for us.  I can highly recommend Deanna’s services.    

~ Chris Green, LLP     Greenway Legal Centre        BC, Canada

“...timeless design that always rocks”
Deanna has provided corporate identities for several of my businesses over the years. From  

my first Pizza franchise “Monte Carlo Pizza” to “Surrey Automotive” and “Heads Unlimited”  

her creativity and design work is the best quality I have seen. Top of the line - cutting edge.  

She delivers timeless design that always rocks! Not only with her logo designs, but also with  

any communication needs like signage, promotional items, ads & vehicle wraps - you name it -  

she always delivers.        

~ Alfred Benoit, Owner     Heads Unlimited,  Surrey Automotive            BC, Canada

“...she didn't stop until it was absolute perfect. If you  
are sitting on the fence – hire Deanna. You won't regret it. ”
Deanna did such a beautiful job on the design of my telesummit marketing materials.  

My old design was not converting.  I LOVE what she created and she didn't stop until it was  

absolutely perfect. I can't express my gratitude enough. How wonderful she showed up in  

my life!  Thanks you again Deanna and for anyone out there is sitting on the fence – hire her.  

You won't regret it!      

~ Alexandria Barker, alexandriabarker.com    Ontario, Canada

“Her work is outstanding and brings your message to life.”
I asked Deanna if she would create some original artwork for my new website. I have worked  

with many designers, but Deanna is one of the best experts I have come across. She will  

communicate your identity, your message and your story and create your brand through her 

graphics and artwork. Her work is outstanding and brings your message to life. I highly  

recommend Deanna if you're looking to have artwork, design or branding done.

 ~ Karen Whitelaw-Smith, Author       
Founder of The Butterfly Experience School of Transformation   Glasgow, Scotland 
    


